A Fair Reward for Radio Artists

(The following appeared in The Washington Post, June 26, 2009)

We are delighted that the National Association of Broadcasters [letters, June 5] has professed
concern for artists and musicians. We would be more delighted if its actions mirrored its words.

We and the American Federation of Musicians represent more than 100,000 artists and
musicians. Perhaps we can shed some light on why American performers want terrestrial radio
to acknowledge a performance right. Corporate radio earns billions in ad revenue every year. It
does this by using our members' musical performances to draw listeners and then selling those
listeners' ears to advertisers.

Other radio platforms -- satellite radio, Internet radio and cable music channels -- recognize the
value performers provide by paying them a fair -- emphasis on fair -- performance royalty. AM
and FM radio stations in every other developed nation in the world do, too. But AM and FM
music stations in the United States do not.

Bipartisan, pro-music legislation is making its way through Congress to close the corporate radio
loophole. The bill would allow half of the money collected to be paid directly to artists and
musicians, and they would get even more when they own their copyrights.

If the National Association of Broadcasters wants to be a true friend to artists and musicians, it
would accept our now year-old invitation to develop a fair performance right on radio with us.

KIM ROBERTS-HEDGEPETH
National Executive Director
American Federation of Television
and Radio Artists

Los Angeles

NEIL PORTNOW
President/CEO

National Academy

of Recording Arts & Sciences
Santa Monica, Calif.


http://www.washingtonpost.com/wp-dyn/content/article/2009/06/04/AR2009060404169.html

